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Publications 


Randolph Caldecott's illustration for The Diverting History of John Gilpin, This image of John Gilpin on horseback was the 
design inspiration for the American Library Association's prestigious Caldecott Medal Curt Teich Archives/John High Collection 
See article beginning on page 3 





































GENERAL INFORMATION 


The Lake County Discovery Museum is a publicly owned institution 
devoted to collecting, preserving, and interpreting the history and geog¬ 
raphy of Lake County, Illinois from its earliest known inhabitants to the 
present. The Curt Teich Postcard Archives is a section of the Museum, 
devoted to the preservation and interpretation of the postcard format of 
visual information and to the care of the industrial archives of the Curt 
Teich Company of Chicago. The Teich industrial archives includes pho¬ 
tographs and postcards of subjects related to North American twentieth 
century culture. 

The Lake County Discovery Museum is a department of 
the Lake County Forest Preserves. 

Location About 40 miles northwest of Chicago in the 

Lakewood Forest Preserve. 

Route 176 and Fairfield Road 

Wauconda, Illinois 60084 (847) 968-3400 

(847) 968-3381 Curt Teich Postcard Archives 

Fax (847) 526-1545 



Archives Building 


Curt Teich Office hours 8:30 a.m. to 4:30 p.m. Monday - Friday. 
Archives and Research hours 9:00 a.m. to noon and 1:00 p.m. to 4 p.m. 
Lake County Monday - Friday by appointment. 

Archives 


Museum 

Exhibition Open Monday through Saturday 11:00 a.m. to 4:30 p.m. 

Sunday 1:00 p.m. to 4:30 p.m. Morning hours are reserved 
for school tours. The permanent exhibit of the Curt Teich 
Archives "Bringing the World Home" is on view during 
gallery hours. 

Admission $5.50 for adults, $2.75 for students. Tuesdays are $2.75 for 
adults and children are free. Admission is always free for 
Friends of the Lake County Discovery Museum. 



A frog At would 
3-Wooing go 
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Or/g>irxeO 
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One of the hallmarks of Caldecott's work is that the figures show movement toward the next drawing , so the Dish is actually seen running out of the frame of the picture with the 
Spoon in Hey Diddle Diddle; and the Frog is just about to pop out of the lady frog's doorway in The Frog Would A-Wooing Go. Curt Teich Archives/john High Collection 


JOIN US ~ 

The Curt Teich Postcard Archives needs your support to maintain quality 
preservation of its collections and to find new ways of making its 
resources available. 

Your membership or donation in the Friends of the Lake County 
Discovery Museum will help provide professional staff to care for the 
Archives, will aid in the ongoing effort to preserve the artifacts through 
environmental monitoring, conservation procedures and materials, and 
will help support methods of bringing this unique material to the public 
through exhibits, publications, and research services. 

The Curt Teich Archives at the Lake County Discovery Museum is a 
valuable resource of historically significant photographs; images that tell 
the history of the twentieth century. 


Enroll now as a member of the Friends of the Lake County Discovery Museum. 
Annual Membership: 


Individual 

$ 

25.00 

Family 

$ 

40.00 

Institution/Group 

$ 

40.00 

Family Plus 

$ 

70.00 

Sustaining 

$ 

150.00 

Patron 

$ 

500.00 

Benefactor 

$ 

1000.00 


Benefits of membership include free admission to the Museum, a 
subscription to Image File, 10% discount in the Museum store, a 10% dis¬ 
count on Teich Archives research services, and a 10% discount on book and 
postcard reproduction sales. 
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THE DISH RAN AWAY WITH THE SPOON: 

How Randolph Caldecott Revolutionized Books for Children 

By Katherine Hamilton-Smith, Curator of Historical Resources 



Caldecott's drawings were full of action, as in this illustration from Hey Diddle Diddle. Curt Teich Archives/John High Collection. 


Every year the Association for Library 
Service for Children/ a division of the 
American Library Association (ALA), 
awards the Caldecott Medal to the artist 
of that year's most distinguished picture 
book for children. The Caldecott Medal is 
the artistic counterpart to the ALA's 
Newbery Award, given for distinguished 
writing in children's literature. Many 
familiar and beloved children's stories 
have won the Caldecott Medal, first given 
in 19:18, including/Wake Way for 
Ducklings f The Mar Express, and Where 
the Wiki Things Are. 

When each year's winner is announced 
and forever after, the image of the gold- 
colored Caldecott Medal is placed promi¬ 
nently on the cover of ihe book, giving 
parents and other buyers an indication of 
the outstanding quality of the work. The 
medal is familiar to buyers of children's 
books, but less familiar is the story of its 
namesake. 

The Caldecott Medal is named for nine¬ 
teenth century artist Randolph Caldecott 
(1846 - 1886). The medal itself has on its 
face a horse and rider. The image comes 
from Caldecott's illustrations for The 
Diverting History of John Gilpin. This illus¬ 
tration is similar to all of Caldecott's work 



in that he took inspiration from his own 
life and surroundings, drawing what he 
saw in the English countryside. The 
source of Caldecott's inspiration differed 
from his contemporaries, such as Walter 
Crane, who took theirs from his¬ 
torical sources. Crane espe 
dally was influenced by 
the art of the 
Renaissance, by 
Japanese design, and 
by late medieval illu¬ 
mination and 
stained glass. 

Caldecott once 
wrote about 
Crane's work, "He 
is a clever man, 
but he does not 
enough follow his 
natural bent. He is 
in the thrall of the 
influence of the 
early and most intel¬ 
lectual Italian painters 
and 

draughtsmen." 

But Caldecott is best known not 

for the look of his drawings, but for 

their "feel." Born in D a / u ^ m 

. Randolph Caldecott (1846 - 

Chester, England in of Aberdeen Art Gallery and 


1846, Caldecott revolutionized children's 
book illustration. His lively pictures carried 
the idea of the action from page to page, 
actually helping to tell the story. Before 
this, children's illustration was more deco¬ 
rative and not so filled with action. 

When Caldecott published 
The Diverting History of 
John Gilpin in 1878, pic¬ 
ture books for children 
had been in existence 
for over 200 years. 
The first such book, 
Orbis sensualium 
pictus or Visible 
World , was pub¬ 
lished in 1658 by 
the Czech educa¬ 
tional reformer Jan 
Amos Komensky, 
known as 
Comenius. It fea¬ 
tured 150 woodcut 
illustrations of things 
and concepts as com¬ 
mon as a hissing snake 
and as ethereal as an illus¬ 
tration of the human soul. 
Comenius wrote about the 
importance of 

1886). Photograph courtesy ima S eS in conveying 
Museums Collection. information to 
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An 1873 Walter Crane illustration for The Arabian Nights. A contemporary of Caldecott's, Crane took his inspiration 
from historical sources. Crane especially was influenced by the art of the Renaissance, by Japanese design, and by 
late medieval illumination and stained glass. Caldecott once wrote about Crane's work, "He is a clever man, but he 
does not enough follow his natural bent He is in the thrall of the influence of the early and most intellectual Italian 
painters and draughtsmen" 


children, "Pictures are the most important 
books that children can look upon." He felt 
that, with children especially, language 
played a subordinate role to pictures in 
engaging young minds. 

Comenius' book caused a sensation when 
it first came out and for a century there¬ 
after. Bettina Hurlemann characterized the 
method of teaching small children in the 
Europe of 1658 in this way, "...children 
were so stuffed up with abstract learning, 
who, before they were ten years old, were 
so tormented with ancient languages, the¬ 
ology and mathematics that they became 
stricken with enigmatical mortal illnesses, 
which we would today diagnose as 
meningitis or as nervous diseases. 1 ^ In the 
Orbis sensuaitum, Comenius abandoned 
teaching in the abstract and, instead, used 
pictures to enforce the lesson. 

Even so, early books such as the Orbis 
sensuatium were lecturing in nature. 

The pictures served to engage children in 
the content of the book, but the content 
itself was sober and not intended to enter¬ 
tain. In his Illustrated Children's Books, 

John Barr of the British Library described 
the pictures in these early books as Sup¬ 
plied only to sugar the pill of learning."^ It 
would be another one hundred years 
before anything sheerly entertaining was 
published for children, when Tommy 
Thumb's Pretty Sony Book die first publi¬ 
cation of nursery rhymes, came out in 
1744. 

Randolph Caldecott's work, appearing two 
centuries after Comenius, was not didactic 
or preachy. The books he made for chil- 
4 dren, including two each year from 1878 


to 1885 for the Christmas trade, were 
created for the same reasons as children's 
books today, to be "charming books of 
wonder designed simply to entertain/'^ 

I lis work was enormously successful from 
the start. His first two, 7lie House that jack 
Built and The Diverting History of John 
Gilpin, sold thirty thousand copies each 
within seven months of publication. 

The remarkable and revolutionary thing 
about Caldecott's work is principally 
embodied by the action-packed character 
of his drawings. But also remarkable and 
revolutionary Is that the drawings work 
hand in hand with the text to create a 
dynamic whole. In nearly every drawing, 
the figures show movement toward the 
next drawing, so that the Dish is actually 
seen running out of the frame of the pic¬ 
ture with t he Spoon in Hey Diddle 
Diddle; and the Prog is just about to pop 
out of the lady frog's doorway in The frog 
Would A - Wooing Co, Caldecott's draw¬ 
ings lack the thick black outlines and 
heavy borders that were typical of the 
more decorative work of his contempo¬ 
raries , Caldecott's thin borders were 
intended to almost disappear, in order to 
interfere as little as possible with the 
progress of Lhe story. And in order to leave 
the dynamism of the story intact, 

Caldecott even refrained from putting his 
signature on each picture. He said, "I 
would rather leave out my initials than 
have them interfere with the drawings - 
and I often do - [because] in these slight 
drawings every I kite [sic] tells. 11 

Caldecott's drawings caused something of 
a sensation and they were avidly collected 


Once Upon A 
Time There Were 
No Picture 
Storybooks 

By Colleen J. Hamilton, PhD 

Many readers may assume that chil¬ 
dren's picture storybooks have been 
around as long as children have, or at 
least as long as the printing press has. 
On the contrary, our little ones had to 
await the twentieth century to see a 
book especially designed for them that 
told its story through illustration as 
much as through words. Technology 
was an important factor bringing on this 
phenomenon when it did. New printing 
methods had made mass reproduction 
of color artwork more feasible. Authors' 
purposes in writing for children also 
changed during the nearly five hundred 
years from the invention of the printing 
press to the emergence of children's 
picture storybooks. At first, many illus¬ 
trated books enjoyed by the younger 
generation, such as Aseop's Fables pub¬ 
lished by the fifteenth-century printer 
William Caxton, were not necessarily 
intended for this readership. When 
adults did write for youngsters during 
this period, they aimed strictly for prac¬ 
tical or moral education rather than 
youthful pleasure. The Puritans' New 
England Primer ; for example, combined 
reading lessons with religious instruc¬ 
tion. Thus, many seventeenth- and 
eighteenth-century American children 
learned their alphabet by seeing verses 
such as "In Adam's Fall/We Sinned all" 
next to Adam picking fruit from an 
apple tree and a large letter A. By the 
nineteenth century, some authors had 
begun writing expressly for children 
with entertainment as their main goal. 
Even in these books, however, pictures 
did not share the burden of storytelling 
with the words. The illustrations often 
were only sparsely distributed through 
these books or served a decorative 
rather than narrative function. 

Randolph Caldecott stands out as the 
late-nineteenth-century innovator 
whose illustrations burst off the page 
with depictions of the story's action that 
appeared at frequent intervals. With 
both words and a picture on every 
page, Beatrix Potter's 1903 Tale of Peter 
Rabbit finally struck that pictorial/textu¬ 
al balance that we call a picture story¬ 
book today. □ 

Colleen Hamilton is a Visiting Assistant 
Professor at Indiana University-Purdue 
University at Fort Wayne where she 
teaches English literature. 





as fine art. Beatrix Potter's father, Rupert 
Potter, collected thirty original drawings 
in a few short years. These well may have 
influenced his daughter's art, for with 
Peter Rabbit she is the author/illustrator 
credited with the innovation of designing 
children's books with a picture on every 
page (see sidebar) Beatrix Potter also took 
inspiration from her life in the English 
countryside for her art, as did Caldecott 
before her. In her journals, she wrote, "I 
did try to copy Caldecott, but I agree I 
did not achieve much resemblance." And 
she later wrote of having, "the greatest 
admiration for his work - a jealous appre¬ 
ciation: for I think that others, whose 
names are commonly bracketed with his, 
are not on the same plane at all as artist- 
illustrators. For instance, Kate 
Greenaway's pictures are very charming, 
but compared with Caldecott's she could 
not draw." 

Caldecott suffered all his life from fragile 
health. He only drew professionally for 
fourteen years, and died in 1886 at the 
young age of 40. But in those short years 
he left an important legacy of artistic 
innovation. 


You can enjoy some of Caldecott's art at 
the Lake County Discovery Museum. 
Currently on exhibition are a selection of 



Caldecott took his inspiration from the English coun¬ 
tryside, with which he was so familiar. In this illustra¬ 
tion from The House that Jack Built, the cow with the 
crumpled horn, its udders full of milk, is realistically 
drawn. And the setting for the scene, with its farm 
cottage and verdant rolling hills in the background, is 
every bit the quintessential English country view. Curt 
Teich Archives/John High Collection 

antique postcards of some of his best- 
known work, including The House that 
Jack Built and Sing a Song of Sixpence. 

The horse and rider illustration from John 
Gilpin , from which the Caldecott Medal 
design was taken, is also on exhibit. The 
cards on display are from the fabulous 
John High Collection, part of the 
Museum's Curt Teich Postcard Archives. 

John High purchased the Caldecott post¬ 
cards from a dealer in England. He added 


them to his collection simply because he 
liked them and thought they were charm¬ 
ing. He also thought that the cards might 
get children interested in his collection 
and in postcards. One of the strengths of 
Mr. High's collection is children's subjects 
and especially children's literature. In 
addition to the Caldecott postcards and 
nursery tales such as The Three Little Pigs , 
Mr. High has put together one of the 
best-known collections of Peter Pan and 
Alice in Wonderland postcards, which are 
on permanent exhibition at the Museum. 

The Caldecott exhibit also showcases the 
2001 and 2002 Caldecott Medal-winning 
books, So, You Want to be President , illus¬ 
trated by David Small and The Three Pigs 
written and illustrated by David Wiesner. 
Copies of the books are available for visi¬ 
tors to read in the gallery □ 


Notes 

1. Bettina Hurlimann, Three Centuries of 
Children's Books in Europe (Cleveland 
and New York: The World Publishing 
Company, 1968), p. 129. 

2. John Barr, Illustrated Children's Books 
(London: The British Library, 1986), 

P . ii. 

3 Susan E. Meyer, A Treasury of Great 
Children's Book Illustrators (New York: 
The Abradale Press for Harry Abrams, 
1983), p. 9. □ 


How to find it in the 
Teich Archives... 


The following subject headings from 
the Teich Archives' computer index 
may be searched for topics related to 
this article: 

WRITINGS/Children's Literature 
WRITINGS/Alice In Wonderland 
WRITINGS/Peter Pan 


Thank you to all 
our Contributors 

The Friends of the Lake County Discovery 
Museum thank all members for their sup 
port of the Curl Teich Postcard Archives. 
The Teich Archives is the largest public 
collection of postcards and related mate¬ 
rials hi the United Stales. Member's con¬ 
tributions aid in the ongoing effort lo pre¬ 
serve the postcards and to provide the 
proper storage for new items that arc 
accepter! into the collection. We would 
like to especially Shank I he following: 


New Members 

Hartman Axley 
Becky Baker 
Barbara Boyreau 
John Carrier 
Joseph R. Kane 
The Powers Family 
Charles Stansfield, Jr. 

Mary Raddant Tomlan 
David Wiggins 

Family Plus 

George E. Thomas Associates, Inc. 

Sustaining 

Kevin Brown, Lettuce Entertain You 

Andrew DeBoer 

Henry Feldman 

Linda Grable-Curtis 

John Monroe 

Frederic Sharf 

Carole and Kirby Smith 

Tim Smith 

The Century Club Memorial Acquisition 
Fund, established by postcard dealer and 
author Susan Brown Nicholson, will grow 
into an endowment from which the Teich 
Archives can extract funds to make pur¬ 
chases of postcards and related materials 
for the collections. Donations to the fund 
begin at $100. 

In loving memory of Lee Cox 
From his friends in the Morlatton 
Postcard Club, Inc. 

In loving memory of Kenneth M. Kolb 
From his friends in the Morlatton 
Postcard Club, Inc. 

We would also like to thank the following 
people for their recent donations to the 
library: 

San Tran cisco Golden Age Postcards & 
Memorabilia 1900 - 1940 by Glenn D. 

Koch 

From Lewis Baer 

Old New York Postcards by Rod Kennedy, 

Jr. 

From Gibbs Smith, Publisher 

American Architecture: a vintage postcard 
collection by Luc Van Malderen 
From Dr. Jakob Mayer, Austria 

We would like to especially acknowledge 
the gift of a library of more than 250 
postcard books, catalogs, and periodicals 
including many rare books and foreign 
titles such as: 

La Medecine a la Carte (Medicine on Old 
Postcards) by Yvette Israel 

La Cartolina Art Nouveau by G. Fanelli 
and E. Codolio 

L'Empire du Dernier Tsar by Anne 
Goulzadian 

Propaganda Postcarten - La Carte Postale 
Politico Militaire 1923 - 1945 by F. 

Catella □ 5 





Postcards Made from the Soil of Ireland 


By Kory Kreiseder 

Early in the twentieth century people 
became interested in postcards made 
from unique materials such as leather, 
cypress, aluminum, and papier mache. 
Postcard manufacturers in Ireland thought 
that they too could profit from this fad by 
producing postcards made of peat, also 
known as bog-moss or turf. 

The peat that was used for postcard pro¬ 
duction typically came from the Bog of 
Allan, which is located in the center of 
Ireland where the land is dominated by a 
flat plain. Some postcard publishers, such 
as the Irish Paper Agency in Dublin, even 
stated on the back of their postcards "this 
card is made from the soil of Old Ireland, 
taken from the Bog of Allan." ^ 

Peat is soil made of partially decomposed 
remains of dead plants, which have accu¬ 
mulated on top of each other, in water¬ 
logged places, for thousands of years. In 
its natural state, peat is composed of 
ninety percent water and ten percent 
solid material and can reach depths of up 
to twelve meters. In order to extract the 
peat from the water, the bog is drained 
and the dried vegetation is removed. ^ 

Highly flammable dry peat has long 
been a cheap and efficient fuel that was 
burned in the fireplaces of cottages all 


over Ireland. Unfortunately, due to 
centuries of harvesting the turf for fuel 
and the start of large-scale extraction 
in the 1940s, only nineteen percent 
of the peat lands remain in existence. ^ 
But before peat extraction was known to 
be a conservation issue, people 
printed postcards made of the limited 
resource. 

In 1905, George A. MacGinty and 
Anthony Mackey were granted a British 
patent for improvements made on peat- 
based postcards. Their new process con¬ 
sisted of applying a white piece of paper 
over one side of the peat card in order to 
print easily visible colored images. Before 
this, peat cards had a matte appearance 
due to their natural dark coloring from 
the earthy turf. However, even after 
MacGinty and Mackey patented this 
process, many postcard publishers avoid¬ 
ed using it because it was cheaper to pro¬ 
duce the darker natural peat cards and 
the new process took that unique look 
away from the Irish bog-moss cards. 

Whichever type of peat card you happen 
to look at, it is sure that you will see simi¬ 
lar themes. "The subjects of peat cards all 
represented propaganda for Irish industry, 
farming or tourist attractions, sometimes 
with quotations from Irish songs or from 
author's such as John Ruskin, praising the 


domestic skills of the Irish." ^ These cards 
were important for the Irish tourist indus¬ 
try, which tried to promote their land¬ 
scape, people, and history - topics that 
have been Ireland's most significant tourist 
assets for over two hundred years. In 
order to draw tourists, Ireland tried to cre¬ 
ate the image of an island uncorruptcd by 
industrial development and a part of 
Europe, yet set apart from it. The appear¬ 
ance of a beautiful countryside with hos¬ 
pitable people was the idea that they 
tried to portray. Thanks to their tourism 
efforts, people continued to visit Ireland 
even during difficult periods such as the 
famine years of the mid-nineteenth centu¬ 
ry, the War of Independence in 1919, and 
the Civil War in the early 1920s. ^ 

Through July 28, 2002 you can view a 
small collection of bog-moss cards on 
loan, to the Lake County Discovery 
Museum, from Kathleen Sweeney. 

Katie is an avid collector of lace, embroi¬ 
dery, and needlework. She added post¬ 
cards to her interests in 1991. Initially, 
she found her first peat postcard without 
realizing it because the front side had 
the usual photographic image, but the 
back had a peat surface. Searching for 
Irish peat postcards became a significant 
interest for her collection. All her peat 
cards have been found in the United 
States. While visiting Ireland doing 













Postcard Art 
Competition / 
Exhibition 2003 


The Curt Teich Postcard Archives at 
the Lake County Discovery Museum is 
pleased to announce the fifth Postcard 


Collage of the winning entries from PACE 2001, which were reproduced as postcards . For more information about 
PACE 2003 and to view the winning entries from 2001, please visit our Web site at wwwAeicbarchives.org . 


cards will be made from the twelve win¬ 
ning designs, so work will also be consid¬ 
ered by ease of reproduction within the 
postcard format. Artists may enter as 
many works as they choose. An entry fee 
of $20 per three works and $5 for each 
additional work must be enclosed. Only 
one work per artist will be eligible for the 
winning postcards. 

Media 

Any two-dimensional medium repro¬ 
ducible by photographic process is 
acceptable. Three-dimensional work with 
a depth no greater than 3/8 inches is also 
acceptable. 


Kory Krieseder is a former Graduate 
Intern at the Lake County Discovery 
Museum. She holds a B.A. from DePaul 
University with a major in history and a 
minor in religious studies. 


Size 

Artwork must be 4" X 6", the size of the 
printed postcard. The artwork must be 
matted in a window mat cut in an 8" X 
10" mat board. The design may be either 
vertical or horizontal. 

Awards 

Twelve winning artists will each receive 
a cash award of $150 for their design and 
100 copies of their postcard. Each of the 
winning artists will be eligible for Awards 
of Excellence in the amount of $300, 
$200 and $100 for first, second and third 
place positions. Twenty-four merit award 
winners will also be chosen and included 
in the exhibition. These works will be 
offered for sale to the general public for a 
price not to exceed $150. A thirty per¬ 
cent commission will be retained by the 
Lake County Discovery Museum on 
works sold. 

Exhibition 

The winning artworks will be displayed 
at the Lake County Discovery Museum 
and will travel to various galleries and 
cultural institutions for approximately one 
year. The first opening will be in October 
2003 at the Lake County Discovery 
Museum. □ 


Former factory of the Callender Paper Mills, 1903 - 1905, Today this building is the Celbridge Community Center, 
Celbridge, County Kiideer, Ireland, Photograph courtesy of Kathleen Sweeney 1996. 


research on lace and embroidery, she 
also pursued the historical background of 
peat cards at Celbridge, County Kildare, 

□ 


Notes 

1. Smith, Howard. "A Bit of Old Ireland 
on Picture Postcards." Postcard 
Monthly. R 126, October 1989. 

2. "How do bogs form? What is peat?" 
Irish Peatland Conservation Council. 
Online, www.ipcc.ie/bogsform.html. 
18 February 2002. 

3. "What bogs are conserved in 
Ireland?" Irish Peatland Conser¬ 
vation Council. Online. 

www. i pcc. ie/bogsconserved. htm I. 

18 February 2002. 

4. See note 1 above. 

5. "In search of the lost Idyll." The Irish 
Times. Online. 

www.ireland.com/Dublin/entertain- 
ment/books/tourism.htm. 27 Feb. 
2002 . 


Art Competition/Exhibition offering artists 
the unique challenge of producing origi¬ 
nal art works in postcard size. This exhi¬ 
bition, focusing new imaginative energy 
on a familiar form of expression, is dedi¬ 
cated to the American Picture Postcard, 
celebrating the postcard as art and as 
visual document. 

The exhibition will open at the 
Lake County Discovery Museum in 
October 2003. Entry deadline is August 
1, 2003. Please check the Web site at 
www.teicharchives.org for updates to 
this announcement and more detailed 
information about the competition. If you 
have additional questions please call 
Debra Gust at 847-968-3381 or e-mail 
her at dgust@co.lake.il.us. 

Eligibility 

The competition is open to artists eigh¬ 
teen years or older. Work must be origi¬ 
nal, not photographs of the original. 

Work will be judged on creativity, techni¬ 
cal expertise and content. A set of post¬ 
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NOTES FROM THE RESEARCH DESK 


The Miami Beach Project 


By Debra Gust, Teich Archives Staff Researcher 


Nowhere in the United States is there a 
finer example of Art Deco architecture 
than the Historic District of Miami 
Beach, Florida. Designated an historic 
district in 1979 by the National Register 
of Historic Places, the area contains over 
four hundred architecturally significant 
structures. It holds the distinction of 
being the first such district created to 
preserve twentieth century architecture. 


Offgtoal photograph of the Tiffany Hotel m Miami Beach, Florida. This is one of the Art Deco buildings being pre- 
8 served by the City of Miami Planning Department. Curt Teich Archives D6156.1939. 


When writing proposals to identify addi¬ 
tional historic districts, like the Collins 
waterfront district designated in 2001, 
Klepscr dies the restoration of Individual 
buildings to document I he history of a 
neighborhood She is currently working 


"Notes from the Research Desk" and 
"Cataloging Notes" appear in alternate 
issues of Image File. The two features 
focus on the use of and access to materi¬ 
als in the Teich Archives. 


Looking like colorfully iced wedding 
cakes set into the flat Florida landscape, 
the Art Deco buildings in the Historic 
District combine elements of culture and 
fantasy to create an architectural style 
that is romantic, unabashed, flamboyant 
and uniquely Miami Beach. In the book 
TropicaI Deco f Laura Cerwinske says of 
this decidedly tropical style, "This was an 
architecture designed to evoke feelings 
of delight." 


In 1999, Carolyn Klepser of the City of 
Miami Beach Planning Department con¬ 
tacted the Curt Teich Postcard Archives 
looking for original photos and material 
relating to I he many hotels and apartment 
buildings in I he city. Over the course of 
the next lwo years, under Carolyn's direc¬ 
tion, the staff looked through nearly 450 
of the original art files. 


= •! 


During World War II, hotels, theaters, warehouses, and other buildings were leased by the government and convert¬ 
ed to barracks and training ground*. The City of Miami Beach Planning Department is working on a project to 
preserve and restore many of these Art Deco buildings within ihe HiStofit District of Miami Beach..Curt Teich 
Archives 2BH581, 1942 


In many instances the files were rich 
with original photographs, hotel 
brochures, and even original architectur¬ 
al drawings. One file contained photos 
of a hotel being built and one a newspa¬ 
per article describing the structure under 
construction. 

The Miami Beach Planning Department 
relied on the work of two early twenti¬ 
eth century photographers as sources for 
original pre-World War II images. 

Claude Matlack was a Miami Beach 
photographer who worked during the 


Roaring Twenties photographing every- 
thing from flappers to alligator wrestlers, 
and many of the now historic buildings. 
Romer Gleason worked primarily during 
the 1930s and 1940s. Many of his pho¬ 
tographs were taken for real estate ads 
and publicity photos. R was harder to 
find post-World War II images and this is 
the gap that was filled by the Curt Teich 
Archives. The Teich Company made 
postcards of the more obscure, off the 
beaten path buildings, not just the bet¬ 
ter-known hotels. 

Klepser said one additional benefit of 
having these historic images has been 
sharing them with World War II veterans 
who have returned to the Miami area 
for reunions during the past two years. 
Miami Beach was used as a training cen¬ 
ter by the US military from 1942 to 
1945. There was not the time, money, 
transportation, or manpower to build 
new structures for training purposes so 
leasing was the best option. Nearly five 
hundred hotels, garages, warehouses, 
theaters, athletic fields, and other estab¬ 
lishments were leased by the government 
and converted to barracks and training 
grounds. The veterans were delighted to 
see photos of the hotels they called home 
d u ri ng those try ing ti me s . Th ey we re a I so 
amazed al how Wonderful the area 
looked because of all the preservation 
and restoration that has occurred. 



















How to find it in the 
Teich Archives... 



Night view of the Memri Drive-In Theater, Milan Illinois This postcard of the Quint-Cities first drive-in theater, built in 
1948 with a capacity of 962 cars, is used on the National Building Museum's Web site. Curt Teich Archives 4CK521. 


1954. 

on the North Beach area, a post World 
War II neighborhood. 

Historic designations help to revitalize 
neighborhoods, encourage the restoration 
of other properties, celebrate the roots of 
the area, and provide a visual history les¬ 
son for residents and visitors alike. 
Original photographs and visual docu¬ 
ments from the Curt Teich Postcard 
Archives, and other historic collections, 
provide an excellent resource for docu¬ 
menting the way things were. 

Digital Mania 

The Internet has opened up a whole 
new world of image use for historical 
archives 1 visual collections. Researchers 
are using these images to enhance Web 
sites on a myriad of subjects from Annie 
Oakley to the Eastland disaster. For the 
Web site Columbus Park: A Cultural 
Landscape , produced for the Cultural 
Landscape Foundation, the Teich 
Archives supplied sixteen views of 
Chicago during the time Columbus Park 
was being created. The National Building 
Museum recently requested two drive-in 
movie theater images for its Building 
America Web site. In January alone, the 
Teich Archives created and sent out thir¬ 
ty-six digital images. 

Besides the Lake County Discovery 
Museum's Teich Archives page on the 
Lake County Forest Preserves Web site 
our presence on the Internet is enhanced 
by our participation in the North 
Suburban Library's Digital Past Web site. 
Researchers looking for postcard images 
of Illinois cities and towns log on to this 
site, see the variety of images attributed 
to the Curt Teich Postcard Archives, and 
are soon calling to initiate their own per¬ 
sonalized research request. Once they 
realize the collection's scope is far 
beyond the borders of Illinois, their 


dreams of finding images of Grandma's 
hometown and the brewery where Uncle 
Charlie once worked become a reality. 
The Internet with its instant image gratifi¬ 
cation brings a whole new dimension to 
seeing into the past. □ 


The Digital Past Web site can be reached 
from the Teich Archives site at 
www. teich arch ives . org. 

Museum wins 

International 

Award 

The Lake County Discovery Museum is 
pleased to announce that the Museum's 
new exhibitions have been awarded the 
prestigious Good Design Award for 2001 
by The Chicago Athenaeum Museum of 


The following subject headings from 
the Teich Archives' computer index 
may be searched for topics related to 
this article: 

ADVERTISING/Hotels 

ARMY/Air Corps 
ARMY/Miscellaneous 

HOTELS/Hotels 

PARKS/General views 

RESIDENCES/Apartment buildings, 
condos 

THEATRES/Drive-in 

WARS/WWII 


Architecture and Design. The Chicago 
design firm of Abrams, Teller, and 
Madsen/EDE designed the interactive 
Lake County Mall of History and Bringing 
the World Home exhibitions for the 
Museum. 

The Good Design Award is an annual 
international recognition of the best and 
finest in new design and design innova¬ 
tions. The award recognizes designers 
and manufacturers for advancing new 
and innovative concepts. The Lake 
County Discovery Museum is one of only 
three museums, along with the Fusion Art 
Institute, Shizuoka-ken, Japan and 
Cleveland Institute of Art, Cleveland, 
Ohio, in the world to receive the design 
recognition in 2001. □ 



View of the postcard exhibits, Treasures of a Collector: The John High Collection. The take County Discovery 
Mumunfe new exhibitions have been awarded the prestigious Grn;d Design Award for 2001 by the Chicago 
Athenaeum Muwttm of Archiki ture and Design. Plfalugrafrii by few Smith/PHOJOSMITH. 2001. 













INDICIA 

Images from the Curt Teich Archives are 
included as illustrations in many and 
varied publications. Indicia is an annotat¬ 
ed "booklist" of recent publications and 
exhibitions in which Teich Archives 
images appear. 

□ Anderson, Kathy R Illinois: Hello, 
U.S.A. Minneapolis: Lerner 
Publications Company, 2002. 

ISBN 0-8225-4054-1. 84 pages, 
illustrated. 



The revised Hello U.S.A. series takes 
you on a tour of the history, geogra¬ 
phy, people, economy, and environ¬ 
ment of the fifty states, plus Puerto 
Rico and Washington, D.C. Colorful 
photos, easy-to-read text, and fasci¬ 
nating sidebars provide the facts 
needed for research, reports, or even 
a cross-country trip. 

Two postcard images from the Teich 
Archives are used in the Illinois edi¬ 
tion. One postcard shows coal being 
sent by rail from southern Illinois, 
and the other is of the stockyards. 
One image of a brickyard from the 
Lake County History Archives is also 
used in the book. 

□ Kowalski, Denise, "Edgewater Beach 
Memories," City Talk (November 23, 
2001 ) 18 . 

The Edgewater Beach Hotel in 
Chicago opened in 1916 and by the 
1920s and '30s was "the place to 
be." The lavish resort stretched 
approximately ten blocks along 
Sheridan Road from Foster Avenue 
to Bryn Mawr. The Edgewater Hotel 
was the idea of John T. Connery who 
was looking for an investment. He 
bought vacant lakefront property 
and built the hotel. 

The hotel became famous for its 
dances, and the big bands and top 
names who performed there, includ¬ 
ing Tommy Dorsey. The original 
owners sold the hotel in the late 
1940s, and by the 1950s it was 
already in trouble. In 1953, the City 
of Chicago filled in sixty acres of 
10 Lake Michigan for an extension of 



Postcard view of the Edgewater Beach Hotel in Chicago, which opened in 1916. This image was used to illustrate 
an article on the hotel in City Talk. The Teich Archives A99849. 1924. 


Lake Shore Drive, cutting off the 
hotel from the lake. In 1967, the 
hotel filed for bankruptcy and most 
of it was demolished. Efforts are cur¬ 
rently underway to restore the 
Edgewater Beach Apartments, the 



only original structure left on the 
property, to their original splendor. 


gives special thanks to the Curt Teich 
Postcard Archives for "just being 
there." Many Curt Teich postcards 
are used throughout the book. 

□ Scharf, Frederick A. Exhibit book, 
Suburban America 1930-1970, An 
Architectural Perspective. Newbury: 
Newburyport Press, Inc., 2001. ISBN 
1-882266-11-0. 

An exhibition at Heritage Plantation 
in Sandwich, Massachusetts, May 13 
to November 25, 2001. The exhibi¬ 
tion featured architecture that 
"made" the suburbs. It included the 
impact of the automobile, California 
architect Vincent Raney, the Golden 
Gate International Exposition of 
1939, and design drawings of build¬ 
ings, which changed the appearance 
of suburban America. 

Four postcards from the 1939 
Golden Gate International Exposition 
were used courtesy of the Teich 
Archives. 


One Teich image showing an "aero¬ 
plane view" of the hotel is used in 
the article. 

□ Kennedy, Rod Jr. Lost New York in 
Old Postcards. Salt Lake City: Gibbs- 
Smith Publisher, 2001. ISBN 1- 
58685-041-5. 104 pages, illustrated. 

Lost in New York in Old Postcards 
documents the city from the turn-of- 
the-century to the mid-1950s, the 
years in which hand-colored post¬ 
cards were produced. These cards 
capture images of lost New York 
buildings, places, parks, hotels, sub¬ 
ways, restaurants, nightclubs, the¬ 
aters, and stores that no longer exist 
or have been transformed by the 
constant change defining New York 
as a work in progress. The author 


□ Thomas, Kenneth H. Jr. Columbus, 
Georgia in Vintage Postcards. 
Charleston: Arcadia Publishing, 
2001. ISBN 0-7385-0698-2. 128 
pages, illustrated. 

Part of the Postcard History Series, 
this book is a postcard tour of 
Columbus, Georgia. The Georgia 
Legislature founded the town in 
1828 as a planned city, and it 
prospered because of its location 
along the Chattahoochee River. 

The book begins with a chapter on 
the river and proceeds with each 
chapter representing a different sec¬ 
tion of the town. While the primary 
scope of the book is from 1905 to 
1942, it occasionally jumps past the 
latter date to include a card or an 
event. 









Wolhe's Restaurant and Sandwich Shop, located on Lincoln Road at Collins Avenue, was ‘famous for Good Food the World Over ." This postcard was used in an article on the 
twentieth century trend of dehs springing up around the country. Curl Tigieh Archives 1CH1566. 7957. 


A large letter postcard from the Teich 
Archives offers readers "Greetings 
from Columbus Georgia” as they 
begin I heir journey through the 
bode. 

□ Volk, Patricia, "Deli: Remembrance 
of Things Pastrami," American 
Heritage Magazine (March 2002) 62- 
67. 
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■CiUtlOWlY OPTIMISTIC" 


An enjoyable look at how Patricia 
Volk's great grandfather, Sussman 
Volk, introduced pastrami and the 
deli to the United States in the late 
1880s, The author revisits delis in 
New York and tries to ascertain the 
true definition of a deli. 

A Teich Archives postcard of Wolfie's 
Restaurant and Sandwich Shops in 


Miami Beach is used to illustrate the 
twentieth century trend of delis 
springing up around the country, □ 

Shop for Museums 

As your days get busier, museums 
across the country are trying to help by 
making it easier to shop and support 
your favorite museum at the same time. 
Shoploinuiseums.com allows you to 
shop at 125 merchants offering brand- 
name products from Lands 1 End, Martha 
Stewart, Hallmark, Office Max, 
Howers.com, Sharper Image, National 
Geographic, Chefs Catalog, Border's, 

] llckory Farms, Warner Brothers and 
many more. 

The process is si in pie: Go to 
Shopformuseums.com where you 
will be asked to select a museum. Choose 
Lake County Discovery Museum from the 
database, enter your e-mail address and 
password, click on a merchant, make a 
purchase, and the rest is automatic. 

The participating merchants will pay 
a percentage of sales generated from 
this site quarterly to the Museum. 
Percentages are listed on the 
Shopformuseums.com Shopping 
Directory and vary from two to seven 
percent of each transaction. 

Please visit www.shopformuseums.com 
or call the Lake County Discovery 
Museum at 847-968-3400 for more 
information. □ 


Teich Archives 
Celebrates 20 Years 

" 'Seems so Real:' Mark Twain on Postcards" 
Walking down Fifth Avenue in 1904, you 
might have encountered many novelties. 
One might be the sight of Mark Twain. I le 
liked to stroll New York's avenues and 
enjoyed being recognized. Tf you stared too 
long, you might bump into the other nov¬ 
elty: a wire rack of the latest fad in com¬ 
munications - postcards. 

{ debrate the twentieth anniversary of the 
Discovery Museum's Curt Teich Postcard 
Archives by joining us for an illustrated talk 
on Mark Twain on postcards by Henry 
Feldman of Newton, MA. The talk wifi be 
followed by a hors d'oeuvres reception 
and a chance to meet the speaker. 

Sunday, November 17, 4 p.m. 

Reception to follow. 

Lecture onfv $11. 

Lecture and reception $28. 

Reservations arid pre payment required, 
call 847-968-3400. □ 



Henry Feldman will give a talk on Mark Twain on 
postcards as part of the celebration of the twentieth 
anniversary of the Curt eich Postcard Archives. Curt 
Teich Archives A9611 . Ca. 1908. 
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The Museum is located about 40 miles northwest of Chicago in the 
Lakewood Forest Preserve, Route 176 and Fairfield Road, 
Wauconda, IL 60084 847-968-3381. 


The Curt Teich Company operated in Chicago 
from 1898 to 1978 as a printer of postcards, 
advertising pamphlets and brochures, maps, 
blotters, and sundry other prink'd Item*. The 
company eventually bet aine die largest vol¬ 
ume producer of postcards in the world. Over 
lire span of 80 years of business, Teich saved 
copies of everything. I>i6 firm printed, including 
most of live original photographic la'ynuL work- 
in this way hi; established an industrial 
archives lli.il now exists as the nucleus of Liu: 
Curt Teich Postcard Archives at the Lake 
County Discovery Museum. If is the intention 
of the Museum to preserve Ellis resource and 
to research and analyze the importance post¬ 
card views have lor understanding the history 
of the twentieth century. 

IMAGE FILE H published by the Lake County 
Discovery Museum: Curt Teich Postcard 
Archives, which Is a section of the Lake 
County Forest Preserves ISSN-07430-761 7. 

Image File provides ,i lot urn for discussions 
related to twentieth century culture. Articles, 
review essays, and news items will be consid¬ 
ered for publication. Guidelines fur submission 
i ii articles are available upon request by writ¬ 
ing to the Publications iTiitor, Lake County 
Discovery Museum, Curt Teich Archives, 
Wauconda, IL 60084 

The Chicago Manual of Style 14th edition 
(Chicago, 1993) is used as the standard for 
style and footnote format. Decisions on manu¬ 
scripts will be rendered within four weeks of 
submissions. Offers to review books flf sugges¬ 
tions of books to review are welcomed. 

Christine A. Pyle, Editor, Image File 

Subscription to Image File is a benefit of 
membership to the Friends of the Lake CounLy 
Discovery Museum. The Lake County 
Discovery Museum is a not for profit agency. 

Lake County Discovery Museum, Lakewood 
Forest Preserve, 27277 Forest Preserve Drive, 
Wauconda, Illinois 60084, U S.A. 
www.teicharchives.org. 
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